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A Study on the Enterprise Users’ Intention in
Mobile Internet Interview
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Unified Theory of Acceptance and Use of Technology(UTAUT)
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This study aims at understanding the factors that affect the users’ intention in
Mobile Internet Interview. Based on Unified Theory of Acceptance and Use of
Technology (UTAUT) model, the study integrates constructs- Perceived Behavioral
Control and security into UTAUT as new factors that reflect the users’ intention in
Mobile Internet Interview. Through questionnaire survey, the sampling data were
collected from human resource worker. A total of 219 useful responses were
retrieved. The response rate is 87.6%.The study is using the Descriptive Analysis,
Reliability Analysis, Validity Analysis, Correlation Analysis, and SEM. The results
demonstrate that: “performance expectancy”, “social influence”, “Perceived
Behavioral Control”, and “security” are critical factors that positively affect the
“users’ intention” significantly.




