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Diffusion of Innovations is a communication theory that use in
trend research very often. In this research, Diffusion of Innovations
theory make new consumer group, based on it, and using persona design
method to investigate the connection between product and consumer.
This research study and build a consumption product prototype, and
try to analyze what factor cause consumption products and time to

effect different consumer group.

In these years, consumption products’ competitive market is very
intense. The most important point of develop products is the way we

thinking and design to users. In past, producing products is a main




trend, but now is turning to consumer and marketing. So, the point
of products is not only for what consumers want and need, but also
make something new and creative concept products. Combine innovations
and consumer oriented and connect between users and products. If
consumption products can touch consumers’ background, it will be able

to touch the whole market.
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