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Frhe b Personality and motivations associated with
micro-blogging use: an example of Plurk
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Computer Mediated Communication (CMC); Internet Use; Plurk; Personality Traits
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With Internet prevalence, increasing numbers of its users and related user
researches, Social Media Service has become indispensable in our lives. Actually,
personality traits are considered the crucial factor which considerably influences
users’ social behaviors and participation motivations from the fact that Web 2.0
social media is based on user-generated content. To certain extent, this research
discovers extreme deficient studies of social media (ex. micro-blogging) so that it
sheds spotlight on the definition of social media and on the previous studies of
personality traits including various uses of social media. Furthermore, it adopts
questionnaire survey to circulate 342 copies of valid questionnaires by means of all
sorts of social media and BBS platforms for an analysis whether users’ social
behaviors vary according to their diverse personality traits, genders and ages.
Results indicated that personality traits of Openness to experience, Agreeable,
Extraversion, and Conscientiousness were strongly connected to specific Plurk
behavior. The results also indicated that personality traits were also influential in
terms of motivations of Plurk use. Finally, this research is expected to reach a
deeper understanding of Plurk users’ personality traits and to provide more exact
references for related service industries in improving individual and customized

services.




